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▪ Is your team overwhelmed with current market dynamics?

▪ What does HR branding really mean to your organization?

▪ Are you leveraging social media for talent attraction?

▪ How can your HR team move from promoting transactions to marketing 

career opportunities?

▪ Are your job posts mobile and text optimized?

▪ Is your HR team personalizing experiences to source candidates? 

KEY CHALLENGES + CRITICAL TOPICS
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CURRENT 
MARKETPLACE



LOOK FAMILIAR?



WHAT IS HR BRANDING?

OR



SHRM definition: 

An employer brand is an important part of the employee 

value proposition and is essentially what the 

organization communicates as its identity to both 

potential and current employees. It encompasses an 

organization’s mission, values, culture and personality.

HR BRANDING



SOCIAL MEDIA
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social era. Job boards are transactional. 
Talent attraction should be authentic, 

genuine and engaging.



PERSONALIZATION



1800s – 1900s
THE TOWN COMMONS



1920s – 1940s
SIGNS IN STOREFRONTS



1950s - 1980s
THE CLASSIFIED ADS



1990s – Present
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JOB BOARDS



MEDIUMS HAVE CHANGED, 

CONTENT HAS NOT.



THE HUGE INHIBITOR

J O B D E S C R IP TIO N S



TWO CO-CONSPIRATORS

ATS JOB BOAR D S



MODIFY THE PROCESS 



THE MINDSET MUST ADDRESS MARKET DYNAMICS



A CAREER CHOICE IS A LIFE CHOICE 



HISTORICALLY ALL ADVERTISING IS 
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UNTIL NOW.


